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Dedicated to my late mum, my daughters, and all the 
women who will make the world work better.

And my husband too.
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unique take and tips on how to get on and make your own 
difference in the world. She feels strongly that we need 
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There’s just a small matter of how…
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Prologue
In my imposter dreams…

I’ve always been a bit of a dreamer. Not always in a good 
way.
Aside from the ballet dancer and saving-the-world stuff 

of daydreams, I’ve also managed to have the full range of 
anxiety dreams pretty much all my life. My own imposter 
has been alive and kicking both day and night.

Obviously, most of those dreams don’t make sense, but I 
can guarantee that they will involve any or all elements of:

●● being in a plane that can’t take off high enough or 
brushes tall sliver-like buildings;

●● being chased by someone/something of varying degrees 
of weirdness;

●● having to retake exams when I haven’t revised/make a 
presentation that I’m completely unprepared for.

And, of course, more often than not ending up stark naked. 
Usually in front of crowds of people. You don’t need to 
delve into the book of Meaningful Anxiety Dreams for the 
symbolism.

I know I’m not alone. Apparently between 50 and 85 
per cent of people claim to have (or rather, remember) 
these kinds of anxiety dreams and nightmares.1 And 
women seem to experience these slightly more than men.

One of many theories is that they’re apparently to do with 
something called ‘threat simulation’. That people ‘rehearse’ 
frightening situations in their dreams, and this equips them 
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to face those situations better in real life. (Mmm… fighting 
your way through writhing snakes on the floor, anyone?)

The same academic study also found that the students 
who had the most anxiety dreams the night before an 
exam scored the highest marks.2

This 50–85 per cent ‘dream’ figure is also broadly simi-
lar to those claiming to have imposter syndrome at work 
(c65 per cent of people, and around 90 per cent in creative 
industries).

And recently, there has been something of a torrent of 
actors, celebrities and business leaders talking about their 
insecurities and personal imposters.

Good for their honesty. And, judging by the success of so 
many of these people, it can often be used in a positive way.

Whether you personally have exactly the same feelings 
and experiences, a few things emerged from discussing 
some of these issues with others:

a	 That imposter syndrome is so common that it ceases to 
feel like a syndrome and starts to feel like a normal part 
of the human condition.

b	 People were very keen that I should be as honest as 
possible about the ‘I’m a bit crap, me’ feelings that lots 
of us have from time to time.

c	 Many of these worries and insecurities in dreams and in 
general are also normal…and can, in fact, be great 
sources of empathy with other human beings.

Which is funny, because a bit more honesty, empathy and 
basic humanity are just what business and the world needs 
at the moment. I hope that means you.
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In fact, you can use some of this kind of personal stuff 
to help you (and, indeed, people and things around you) to 
shine and make it to the top. And as you, yourself. Not 
some corporate construct.

We’re obviously all different, and this book is not 
intended as a self-help prescription. It’s a collection of 
experiences, ideas and (yes, sorry…) tips that I’ve picked 
up along the way of life. I offer them as a smorgasbord – 
please feel free to do your own pick ’n’ mix. They’ve 
evolved over time, and are a bit messy, in a way that life is. 
That felt normal too.

I have worked around the branding industry for most of 
my career, so have used several elements of brand thinking 
and building your personal brand as a way to help make 
things happen for you.

However, this book is not all about a highly self-conscious 
and laser-like focus on your personal brand throughout 
your career, whereby you plan your clear path up the moun-
tain, kicking ass as you go. That’s not life as we know it, 
and it’s not particularly human.

So yes, Love Your Imposter is an open book, on all 
levels. There’s a bit of theory, and a lot of practice. I’ve 
loved writing it, and I hope you find some things that might 
be useful.
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